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Abstract

This study was to develop academic achievement and attention among students using
self-assessment form to determine knowledge and skills in the students and to use the results to
improve the students themselves in terms of their academic achievement and attention. This
study which was conducted among 44 students in the Faculty of Liberal Arts and Science in the
subject of 03758111: Principles of Marketing, section 700 in the first semester, academic year
2016 was aimed to (1) to compare the students’ academic achievements before and after studying
the Principles of Marketing, and (2) to study the academic achievement and attention. The
instruments were (1) a pretest and a posttest of 4 lessons on the Marketing Mix in the subject:
Principles of Marketing, and (2) a teaching document on self-assessment technique to determine

knowledge and skills in the students and to use the self-assessment results to improve the students
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themselves. The results were as follows:

1) The students in the subject of 03758111: Principles of Marketing, section 700 in the
first semester, academic year 2016 were 36 females or 81.82 % and 8 males and 8 males 18.18 %.

2) Evaluation on learning development is significant and necessary for lecturers to
improve curriculum to be effective and efficient as much as possible. After having learned the
self-assessment technique and known the knowledge and skills in themselves, the students’
academic achievements in the subject of 03758111: Principles of Marketing, section 700 in the
first semester, academic year 2016 on products, prices, distribution channels and marketing
promotion increased as compared to the students’ academic achievements before learning.
Therefore, testing before and after studying allowed the students to know their own potential
and efficiency so that they themselves could assess their own knowledge and skills. Moreover,
the test results motivated them to set up their learning goals, to pay more attention to learning
and to properly solve their own learning problems; these also allowed the lecturer to know the

students’ basic problems and to take these problems as bases for teaching improvement.

Keywords: Learning achievement; Learning attention; Self-assessment
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